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United Stationers Establishes Technology Solutions 
and Services Group 
Increased Focus on Services Helps Resellers Boost Customer Loyalty & Margins
DEERFIELD, Ill. – (June 28, 2010) – United Stationers announced it has established the Technology Solutions and Services (TSS) group to offer tech-related services to resellers to help them increase their customer loyalty while boosting margins. Initially, the TSS group will drive United Stationers’ managed print services (MPS) strategy and help develop a value-added distributor strategy for United and its Azerty division, which serves the Value-Added Reseller (VAR) channel.
“It’s a natural evolution for our Azerty business to become a more strategic, value-added partner for our IT resellers,” said Pat Collins, United Stationers senior vice president of sales.  “Adding services into our portfolio will assist us in this transformation.”

Headed by Douglas H. Nash, United Stationers Technology Solutions and Services Group vice president and general manager, the group has made these key appointments:

· Joe Capasso is the program and marketing manager. Capasso is responsible for the development and deployment of TSS products and services. Capasso has been a part of the technology business for Azerty and United for more than 20 years and has held numerous positions on both the sales and category sides of the business. 
· Jennifer Deering is a business development specialist of Managed Print Solutions covering the east region. With more than 10 years experience in the technology field, Deering has been with Azerty for three years and previously worked at Ingram Micro Incorporated.
· Deb Syracuse is a business development specialist of Managed Print Solutions covering the central region. Syracuse has recently joined United from IBM Corporation and has more than 20 years in the technology field.
· Tony Colabello is a business development specialist for Managed Print Solutions covering the west region. With 20 years of experience in the technology field, Colabello recently joined United from Veritas Software Corporation. 
· Jennifer, Deb and Tony are focused on driving dealer sales of the HQueue™ MPS program.
· Avneet (AJ) Jacob is a vendor program training specialist. Jacob is focused on training enhancements, deployment and process improvements for MPS products. Jacob has been with United for two years as sales associate for the Technology Sales Group and has been an HQueue™ subject matter expert for the past year.
· Amanda Nielsen is a vendor program training specialist. Nielsen develops promotions, marketing and program enhancements for MPS products. Nielsen has been with Azerty and United for more than seven years. She has held positions in sales and with the technology products category.
 “These individuals’ diverse, yet complementary skills will help us develop an expanding portfolio of services for resellers,” said Nash. “Our HQueue™ offering for the Managed Print Services business is just one great example. In a time when consumers are looking for complete, end-to-end solutions to manage their printing needs, and imaging products continue to experience downward margin pressure, MPS serves a critical role for both consumer and reseller.” 

United’s recent investment in NER Data Corporation allows for a broader source of tech-related services including Data Center Optimization.  TSS is currently working on plans to introduce this opportunity to key resellers.  
About United Stationers
United Stationers Inc. is a leading wholesale distributor of business products, with 2009 net sales of approximately $4.7 billion. The company stocks approximately 100,000 items, including technology products, traditional office products, janitorial and breakroom supplies, office furniture, and industrial products.  A network of 64 distribution centers allows it to deliver these products to over 25,000 reseller customers.  This network, combined with United’s depth and breadth of inventory, enables the company 

to ship most products overnight to more than 90% of the population of the U.S. and major cities in Mexico.  For more information, visit www.unitedstationers.com.
United Stationers’ common stock trades on the NASDAQ Global Select Market under the symbol USTR. 
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